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If you are interested in partnering with Éminence, an award-winning natural, organic and 
Biodynamic® skin care line, call 1-888-747-6342 or visit www.eminenceorganics.com.

Your Anti-Pollution 
Solution

Detox |  Renew |  Infuse
Fortify Skin with Detoxifying Microgreens Complex

Stone Crop 
Oxygenating Fizzofoliant™

Brighten and invigorate with light fizzing action.

Oxygenating 
powder-to-foam action

Softens skin 
immediately

Instantly brighter 
complexion

Promotes natural 
oxygen flow for  
a healthy glow

Gently 
removes 

impurities

Fizzo-what?
This powder-to-foam exfoliant uses potent microgreens, rice flour 
and adzuki powder to give skin a gorgeous, youthful glow. The 
refreshing fizzing action delivers oxygen to the skin, stimulating its 
natural healing functions while stone crop brightens and rice flour 
with adzuki powder gently buffs and smoothes the surface. Skin is 
perfectly cleansed and gently exfoliated leaving it invigorated and 
softened. 

Stone Crop Cleansing Oil
This non-greasy cleansing oil uses the potency 
of microgreens to bring balance back to the skin. 
To restore moisture and remove impurities, 
we have paired sunflower and jojoba oil with 
brightening stone crop – resulting in dewy, soft 
skin after every use. Use alone, or as step one in 
a two-step cleansing process.

Lotus Detoxifying  
Overnight Treatment
Lightweight and great for all skin types, this 
gel cream treatment detoxifies and renews 
skin with the help of melt-in jojoba oil beads 
and nutrient-rich microgreens. Layer it after a 
favorite serum, and follow with a moisturizer 
if desired. Worn overnight, this treatment 
supercharges repair and regeneration while 
helping to prevent water loss for a dewy, 
radiant complexion. Use in the daytime for 
added detoxification and protection against 
environmental stressors. 
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ADVERTORIAL

THE NEXT GENERATION OF EXFOLIATION:

 Couture Peels tttt
kin care professionals, we’re always in search of new ways to treat our clients’ skin - from innovaAs sk -
modalities, cutting-edge ingredients to advanced techniques.  All to support our clients in realiztive m -
healthy, youthful-looking skin. Drinking from the proverbial fountain of youth will not stop aging, ing h
ever there is a fountain of youth in some of our most treasured professional bottles that will slow howe

own and in most cases, reverse the visual effects of aging. it do

at are these treasures?  With so many advances in the field of aesthetics, combined with the Wha
me-tested classics, we now have numerous tools at our disposal to create a pro-youth plan for our tim
ents that will effectively treat photo-aged, damaged, dehydrated, dull, and pigmented skin, and help clie
mulate cellular regeneration. The most classic of all is skin peels.stim

RISE OF THE COUTURE PEEL
Recent years have given rise to the “couture peel” thanks to the emergence of next-generation acid 
formulas as well as the blending of acids with one another and merging other actives such as lighten-
ers, retinols and peptides. 

The next-generation acid formulas, while they remain in the superficial range, provide profound results 
in skin rejuvenation. Some of these include:

• Flower Acids (Hibiscus Peel, Lotus Peel, Flower Acid Paste) – classified as second-generation 
AHAs, flower acids provide all the benefits of an AHA – cell regeneration, smoothing and firming, 
brightening and lightening – but are non-irritating and may be used on nearly any skin type. Ob-
tained from hibiscus chalices and lotus roots, flower acids are characterized by their high level of 
AHA-like citric acid (10%) and pyruvic acid (5%). These hybrid AHA formulas deliver anti-inflam-
matory and healing properties, increase cell turnover, improve skin tone, and provide more hydra-
tion than lactic acid. 

• Perfection Peptide (Vitamin A + Peptide Peel) – this acid blend not only exfoliates, reduces fine 
lines and uneven pigmentation, and stimulates cell regeneration, it also rebuilds the skin leaving it 
toned and firm.

• Hydrogen Peroxide (H2O2 Emulsion) – ideal for photo-damaged skin and all types of acne, 
this emulsion is a blend of several low-strength acids. Oxygen-based, it 

n, stimulates blood flow, brightens tone, supports tissue respiration
eration, giving skin a healthy glow.and stimulates regene

• Ferment (Sake/TCA Peel)Sake/Rice F  – most ideal 
wants moderate sensation, lighter peelfor skin that w -
a boost in rejuvenation – adding rice ing, and
nt to a specific acid combination forms ferme
ynergy unlike any other.   Sake Extract a sy
s naturally rich in vitamins, minerals and is
amino acids.  It aides in the exfoliation 
and helps to smooth, soften and pro-
tect the skin.  
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ADVERTORIAL

• Red Wine Vinegar Acid (Apple Wine Peel, Multi Acid Complex)  – is a unique acid that provides 
boosted antioxidant properties, noticeable tightening benefits to the skin and robust exfoliation.  

TIME-TESTED CLASSICS 
Of course, a conversation about couture treatments can’t be complete without mentioning some of 
the classic peeling agents. These time-tested formulas, many of which you are likely familiar with, also 
provide superficial epidermal exfoliation and work to reverse the visible signs of aging. 

• AHAs – naturally occurring, nontoxic organic acids. The most commonly used include glycolic, lac-
tic, malic, tartaric, and citric acid. 

• Salicylic Acid – a beta-hydroxy acid, is a relatively safe, low-risk acid, as it is self-neutralizing and 
produces a drying and lifting effect. Repeated applications in high-strength doses can result in 
systemic toxicity.

• Retinol – a Vitamin A derivative that converts to retinoic acid and is a DNA regulator. It assists in 
the synthesis of collagen, aids in the formation of blood vessels and encourages healthy cell for-
mation.

• TCA (Trichloracetic Acid) – will penetrate only if it is used in an aqueous base. It is nontoxic, 
self-neutralizing and keratolytic, and is very effective in low strengths. It can be used alone or in 
tandem with other acids. 

• Jessner – is a combination of lower-strength acids (salicylic, resorcinol and lactic), which synergize 
to produce an efficient all-time classic exfoliating agent. 

Keep in mind, these classics may be used to create innumerable customized treatments – it begins 
with education and knowing your client’s skin and the results you both want to achieve. In addition to 
layering, sectioning, and blending these intelligent ingredients, treatments may further be enhanced 
and customized with pre-treatment systems that are created specifically for our aesthetic profession.

For instance, a client with hyperpigmentation concerns will benefit from 1-2 weeks of nightly appli-
cations of a lightening/bleaching solution such as kojic acid and/or hydroquinone (Skin Brightening 
Gel). Similarly for a thicker, aged smokers skin using a retinol/AHA (Retinol Supreme) blend nightly will 
effectively prepare the skin for the most ideal peel treatment. 

Skin peels are powerful tools – the success of a peel is dependent on four things: Knowledge – 
Freshness & Quality of Inngredients – Ability to Read the Skin – Client Compliance. Master
these and this sought aftter service will bring your business to another level! 

rhondaallison.com | 866--313-SKIN (7546)
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REFLECTIONS

Allured Business Media makes all attempts to publish accurate 

information; however, this publication may contain technical 

inaccuracies or typographical errors. The reader assumes all risks 

concerning the suitability and accuracy of the information within 

this publication. Allured Business Media assumes no responsibility 

for and disclaims all liability for any such inaccuracies, errors or 

omissions in this publication and in other documents referred to 

within or affi liated with this publication.

EDITORIAL 
ADVISORY BOARD

LORI CRETE
Spa 10 and The Esthetician Mentor

DEEDEE CROSSETT
San Francisco Institute of 
Esthetics and Cosmetology (SFIEC)

DENISE DUBOIS
Complexions Spa for Beauty and Wellness

REBECCA JAMES GADBERRY
University of California, Los Angeles

ANNET KING
Elemis

HEIDI LAMAR
Spa Lamar

MARK LEES, PH.D.
Mark Lees Skin Care

ERIN MADIGAN-FLECK, N.M.D.
Naturophoria

BEVERLY MILLER
Tranquility Spa & Wellness Center

PETER T. PUGLIESE, M.D.
Circadia by Dr. Pugliese

MARITZA RODRIGUEZ
Pevonia

LYDIA SARFATI
Repêchage 

SUSANNE SCHMALING
Schmaling Education Group 
& COMTA Commissioner

DANIELLE WACHOWSKI
Skin Smooth Pro

JENNIFER WILD, DO
PCA Skin

TERRI WOJAK
True U Esthetics

Yours in education,

Katie Anderson
Managing Editor
kanderson@allured.com twitter.com/SkinIncMagazine

www.facebook.com/SkinInc

www.pinterest.com/SkinIncMag

www.linkedin.com/company/skin-inc--magazine

I recently had the pleasure of visiting Woodlands Spa at Nemacolin 
Woodlands Resort, a beautiful, tranquil, earthy spa set in an even more 
beautiful backdrop, the Laurel Highlands. This area of Southwestern 

Pennsylvania is popular for hikers, bikers and wildlife lovers alike, featuring 
magnifi cent wooded areas set atop the rolling Allegheny Mountains. As 
I drove through the winding roads to reach the spa, I marveled at my 
surroundings, which I later learned from director of spa and wellness Katlyn 
Hatcher had a unique Native American heritage. The area had originally 
been inhabited by the Shawnee and Ohio Valley tribes, and the resort was 
named after Chief Nemacolin, who helped blaze a trail through the Allegheny 
Mountains to allow settlers and military to move westward. 

The spa itself is refl ective of the nature that surrounds it, and 
incorporating its Native American namesake and heritage is important 
for Hatcher and her team. Native Americans are known for respecting 
nature and its boundless gifts, and although they taught this lesson to early 
settlers, I’m not sure today’s civiliation is taking the future of our country’s 
landscape, and the planet for that matter, to heart.

This issue of Skin Inc. is dedicated to Mother Earth. It starts with the 
gifts of nature on page 34, where Rhonda Allison reviews the most effective 
spices and herbs for skin care. The conversation then transitions to nature’s 
cure for emotional turbulence on Page 50, where Trish Green guides readers 
through the history and application of Bach fl ower remedies. Of course, we 
would be remiss if we presented a green issue without providing readers a 
way to make their spa more earth friendly, so Alexis Ufl and does just that 
on page 62.

Although global warming has been scientifi cally proven through a number 
of studies, political actions in the past few months indicate that the U.S. 
may be reducing its efforts to counteract climate change. Regardless of 
your political stance, don’t reduce your efforts—increase them. Give back to 
Mother Earth by reducing your water consumption, reducing your energy 
consumption, recycling, using eco-friendly materials in your spa and utilizing 
products manufactured by companies who do the same. Ensure that the 
nature we marvel at today, like in the Laurel Highlands, is still around for 
future generations to enjoy. Nature gave us a gift, let’s not spoil it. 

Nature’s Gi fts
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HAPPENINGS
Industry news from skin care facilities, suppliers and professionals 

PEOPLE

David Valenzuela has been named 
CEO of Face Reality. He has over  
20 years of experience with brands 
such as Aveda and COSMEDIX.  
www.facerealityacneclinic.com  
 

Gordon Tareta has been named 
director or spas for the Marcus 
Hotels & Resorts. In his new role, 
Tareta will oversee the company’s 
Well Spa + Salon brands for The 
Pfister Hotel, Grand Geneva Resort 
& Spa and Platinum Hotel & Spa. 
www.marcushotels.com
 

Glen Ivy Hot Springs Resort has partnered with [ comfort zone ] to revamp 
their spa menu and offerings. Some of the new treatments include a mother 
massage, a sleep massage and other signature treatments. 
www.glenivy.com/glen-ivy-hot-springs

Sojo Spa Club has opened their doors in Edgewater, New Jersey. This 
eight-story urban resort sports a 170-foot-long foot massage path, a rooftop 
infinity pool and a splash zone and water slide for kids. www.sojospaclub.com

OPENINGS, MOVES & GROWTH
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HAPPENINGS
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NovaLash has announced the 
winners of their annual LASHoff 
competion. The award ceremony 
took place at the Hotel Derek in 
Houston, Texas. Each contestant 
was judged on application, 
product use, communication and 
overall presentation.  
https://novalash.com
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AWARDS & RECOGNITION

Finalists present at the award 
ceremony in Houston, Texas. 

The American Club and its Kohler Waters Spa have been 
awarded a five-star rating by Forbes Travel Guide. This is 
the sixth year in a row that they have received this award. 
www.americanclubresort.com

Canyon Ranch founders, Melvin and Enid 
Zuckerman, have retired from the company after 
40 years. The company will move forward under 
the leadership of CEO Susan Docherty.  
www.canyonranch.com

Melvin and Enid Zuckerman of Canyon Ranch
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SPRING COLOR

“Let the real you 
     shine through!” 

MAKEUP ON NUDE

BECOME A JANE IREDALE PARTNER TODAY  |  844.350.1610 
HYPOALLERGENIC & DERMATOLOGIST TESTED. 
#BEAUTYWITHBRILLIANCE  |  JANEIREDALE.COM 

Long-lasting, skin-loving makeup 
in the radiant, rosy shades of spring.

Soft Kiss & Pink Quartz PurePressed® Eye Shadow Triple, 
Lisa & Susan PureMoist® Lipstick, Candid In Touch® Cream 
Blush, Peaches & Cream Bronzer
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Highlighting the latest in skin care products and equipment

NEW PRODUCTS

Green Apple Micro Peel and  
Stem Cell Mask
Green Apple Micro Peel combines the exfoliating 
benefits of gentle fruit acids and powerful 
enzymes with antioxidants. Green Apple Stem 
Cell Mask helps guard against oxidative and 
environmental stressors while stimulating cellular 
renewal and replenishing essential moisture. 
ABI Dermaceuticals
866-999-6954
www.abiskincare.com

SweetExfoliator Bamboo  
Micro Polish
SweetExfoliator Bamboo Micro Polish blends colloidal 
oatmeal, rice, fruit enzymes and bamboo to polish 
and renew the face and body. Ideal for shower use, 
the micro polish slightly foams when activated.
Tamara’s Sugar
425-623-0442
www.tamarasprofessionalbodysugaring.com

The Orexcellence 
Collection
The five-piece Orexcellence Collection 
blends botanicals with essential oils and 
plant extracts to help firm, revitalize and 
enhance the skin’s radiance. 

Decléor

855-882-0945
www.decleorusa.com

Doctor Babor Refine Cellular 
Pore Refiner
Refine Cellular Pore Refiner utilizes 3% Rosa 
Canina extract to help refine the pores for 
a mattified appearance, while bentonite 
balances out unevenness in the skin to 
create a blurring effect.
Babor
800-333-4055
https://us.babor.com

Neckperfect Complex
Neckperfect Complex lifts, tightens and 
defines the neck, jawline and décolleté. 
The anti-aging formula gently exfoliates 
the skin to diminish the appearance of fine 
lines and wrinkles while improving skin 
tone and texture.
iS Clinical
888-807-4447
www. innovati veskincare. com

Stress Positive Eye Lift
Stress Positive Eye Lift contains indigo 
seed and gallic acid to brighten dark 
circles, along with hyaluronic acid 
and yeast to firm. Algae, sea water 
and a cooling applicator help reduce 
undereye puffiness.
Dermalogica
310-900-4000
www.dermalogica.com
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“My Skin 
Feels So 
Soft and 
Beautiful, 
Thank You”

Altair Instruments designed and developed today’s most 
commonly practiced crystal free exfoliation technique. 
We introduced the diamond tipped wand almost two 
decades ago, we’ve been copied but none can compare to 
our quality and expertise. #skingoals

|  diamondtome.com
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Moisture Gel 
Moisture Gel helps hydrate oily or 
blemished skin with an oil-free formula 
that reduces redness while helping the 
skin maintain elasticity.
BelleCôte Paris
855-587-8781
www.bellecoteparis.com
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For more detailed descriptions 
of each product shown and 
for additional products, log on to 
www.SkinInc.com/products.

NEW PRODUCTS

Ageless Total Overnight 
Retinol Masque 
Ageless Total Overnight Retinol Masque 
combines concentrated retinol with water 
bank technology to continually release 
hydration and lock in nutrients during sleep. 
Triple action time-released retinol technology 
helps to improve skin imperfections.
Image Skincare
800-796-7546
www.imageskincare.com

RapidE ye Firming 
Wrinkle Smoother 
RapidEye Firming Wrinkle Smoother 
hydrates, nourishes and invigorates the 
delicate skin around the eyes, while 
delivering long-term fi rming, smoothing and 
uplifting benefi ts to enhance the eye area.
Rocasuba Inc./Rapidlash
508-539-7077
www.rapidlash.com

NutraScreen Nourishing Sunscreen 
NutraScreen Nourishing Sunscreen protects the skin 
from UVA and UVB radiation with zinc oxide while 
feeding the skin with proteins and protecting with 
antioxidants.Vectorized sea salt helps detox and 
defend skin cells. 
DMK—Danné Montague-King  
888-326-6348
www.dannemking.com

 Bárie 
Bárie helps replace collagen and reduce 
wrinkles with organic barbary fi g cactus seed 
oil. The  potent serum protects skin against 
premature aging and reduces the appearance 
of dark circles. 
Katari
b2b@katariskincare.com
www.katariskincare.com

Age Activist Clinical 
Youth Serum 
Age Activist Clinical Youth 
Serum is a multi-tasking formula 
containing a combination of 
youth-advocating ingredients 
to brighten, hydrate, exfoliate, 
smooth roughness, improve the 
appearance of lines and pores 
and target collagen for fi rmer, 
more elastic skin. 
Bioelements
877-550-4050
www.bioelements.com
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MEDSPA MATTERS

Reproduction in English or any other language of all or part of this article is strictly prohibited. © 2017 Allured Business Media.

“There are few states 
that explicitly address 

microneedling in 
state laws.” 

Microneedling:  
A Legal and Esthetic Controversy  

Microneedling has become 
a staple in the spa industry. 
Microneedling treatments are 
quick, produce visible results 
and are relatively simple to 
perform. However, a growing 
legal precedent suggests that 
microneedling should be consider 
a medical practice, which could 
potentially limit the access of 
microneedling treatments in spas. 

The controversy lies in what 
is deemed a medical treatment. 
The consensus is anything that 
breaks the outer layer of skin 
should be consider a medical 
treatment. However, due to 
the device’s tiny needles, it is 

hard to say if the skin is being 
broken. Additionally, skin breaks 
at different levels for different 
patients. This uncertainty has led 
some to classify microneedling as 
a medical procedure.  

A New Legal Reality 
Currently, there are few 

states that explicitly address 
microneedling in state laws 
and have generally treated it 
as a non-medical procedure. 
However, this view has recently 
been challenged by both the 
Illinois Department of Financial 
and Professional Regulation 

and the California Department 
of Consumer Affairs Board of 
Barbering and Cosmetology. 

“This isn’t new—estheticians 
cannot penetrate the skin,” said 
Kristy Underwood, executive 
director of the California Board of 
Barbering and Cosmetology at the 
AmSpa Medical Spa Boot Camp in 
San Jose, California, in September 
2016. “They also can’t use any 
metal needles, period.” 

Though many states still don’t 
explicitly regulate microneedling, 
California and Illlinois boards are 
influential regulatory agencies, so 
there is a reason to believe that the 
industry will move in this direction. 

By Alex R. Thiersch, J.D., American Med Spa Association
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MEDSPA MATTERS

Supervision Saves 
Not all is lost. Some states 

allow estheticians to perform 
microneedling as long as they are 
under the supervision of a medical 
professional. For instance, Illinois 
regulations state that an esthetician 
can perform the treatment as long as 
a physician or mid-level practioner 
examines the patient first. After the 
examination, an esthetician can 
perform the treatment without them 
in the room. 

Despite the obstacles that this 
might cause in performing the 
treatment, you will likely find that 
avoiding risk and conforming to 
this higher standard will help your 

Alex R. Thiersch, JD, 
is a Chicago healthcare 
attorney as well as the 
founder and director 
of the American Med 

Spa Association (AmSpa). For more 
information about becoming a member 
or to learn about AmSpa’s upcoming 
events, visit www.americanmedspa.org. 

spa improve its service and avoid 
transitional speed bumps when laws 
get passed. 
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Want more MedSpa? 
Sign up for Skin Inc.’s new Medical Spa News 
weekly e-newsletter. Visit www.skininc.com/
magazine/289507761.html to sign up.

A new study1 of psoriasis drug 
Cosentyx* (secukinumab) showed 
that early treatment of the condition 
is key to keeping skin clear.

After a year of treatment with 
the drug, patients were instructed 
to either continue the treatment or 
cease the treatment until relapse. 
Those who continued treatment 
continued on a path of clear skin. 
Of those who ceased treatment, 
21% had clear skin for a year before 
relapse and 10% maintained clear 
skin for two years before relapse.

Of those in the relapse group, 
those who had the disease longer 
before treatment were more 
likely to relapse sooner, leading 
the researchers to note that early 
treatment is key to keeping the skin 

Early Treatment Proven 
Important in Psoriasis 

clear. The researchers also noted 
that resuming of treatment didn’t 
increase the risk of any of the side 
effect commonly associated with the 
drug, such as upper respiratory tract 
infections or nasopharyngitis. 

The company plans to continue 
the research with an investigation 
into early intervention for moderate- 
to-severe plaque psoriasis.

REFERENCES
1.  www.novartis.com/news/media-releases/novartis-

cosentyx-first-and-only-il-17a-inhibitor-potentially-
modify-course (Accessed Apr 10, 2017)

*Cosentyx is a registered trademark of Novartis.
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Race-worthy Gemstone Peach Julep

W e’re off to the races. The 
Kentucky Derby takes 
place this month, on  

May 5–6, 2017. In honor of the 
event, consider serving this recipe 
to clients for a truly Southern feel. 

Making non-alcoholic gemstone 
beverages, such as peach juleps, is 
a unique and fun way to feed your 
inner chakra and enhance your 
spa environment. Non-alcoholic 
beverages are key here because 
alcohol depletes your chakras. While 

traditional mint juleps contain 
bourbon, this peach julep is a lighter, 
spa-friendly version without alcohol. 
Watch your clients light up when 
you serve them this traditionally 
Southern drink with a modern twist. 

Safe Gemstones
Quartz and agates are mostly 

silicone dioxide (SiO2) and safe to 
use in beverages. Select gemstones  
of various colors and meanings,  
such as:  

•  Red jasper: Fairness, justice
•  Carnelian: Vitality, motivation,  

creativity

BEING WELL 

By Linda Bertaut, Bertaut Beauty

•  Citrine: Success, abundance, 
personal power

•  Aventurine: Prosperity, 
friendship

•  Rose quartz: Love
•  Blue lace agate: Angels, 

inspiration, miracles
•  Moss agate: Abundance, success, 

prosperity
•  Sodalite: Logic, rationality, 

efficiency
• Amethyst: Psychic, sobriety
•  Snowflake obsidian: Balance, 

serenity, purity
•  Clear quartz crystals: Energy, 

clarity

Gemstones must be washed 
in warm, soapy water, rinsed 
thoroughly and pat dried before 
adding to beverages. Remove 
gemstones before drinking.

Contraindications
Be careful not to use stones that 

are water soluble, such as selenite 
and mica or stones that flake and 
crumble. Avoid stones with iron or 
copper, such as malachite, tiger’s 
eye, hematite and pyrite, as they 
may be harmful. 

Make your beverage and enjoy 
within two to four hours. 

Linda Bertaut is an 
esthetician, author, 
speaker and reiki master 
teacher. She specializes 
in training estheticians to 

incorporate reiki and transformative 
esthetics into their lives and 
businesses. www.chakralicious.com, 
linda@chakralicious.com

Peaches are in season as early as May and 

are good sources of vitamins A and C.
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BEING WELL 

Gemstone Peach Julep
Ingredients:

• Ice
• 4–6 fresh mint sprigs, rinsed and pat dried
• 2 tablespoons hot water
•  ¼ cup honey or agave nectar (optional)
• 2–3 ripe peaches, washed and pat dried
• 8 cups water
• 1 lime, washed, pat dried and thinly sliced

Supplies:
• 64 oz. clear pitcher
• Assorted polished gemstones, cleaned
• Muddler
• Food processor or blender

Directions: 
1.   Place gemstones in pitcher. Fill pitcher with ice. 

2.   Muddle 3–4 mint sprigs in hot water. Add 
honey or agave nectar; stir. Pour mint mixture 
into pitcher.  

3.   Peel and pit two peaches. Blend peaches 
with 2 cups water until smooth. Pour 
mixture into pitcher. 

4.   Add remaining water to fill pitcher.  

5.    Slice last peach with skin intact. Place peach 
and lime slices in pitcher. Garnish with 
remaining mint sprigs. Let sit 15–30 minutes. 
Remove gemstones. Pour and enjoy! 
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Boldijarre 
Koronczay,  
President of Éminence Organic  
Skin Care

A s President of Éminence Organic Skin Care, 
Boldijarre Koronczay is known for many 
things: awe-inspiring massage techniques, an 

exuberant sense of humor and an undeniable passion 
for sustainable organics. 

Because of his success, it may come as a surprise 
that there was a time when Koronczay and his brother 
Attila faced rejection within the industry and struggled 
to persuade others of the virtues of organic skin care. 
We caught up with Koronczay to find out what drives 
him to be an industry leader and where he got those 
mad dancing skills. 

Skin Inc. (SI): How did you get started in esthetics? 
Boldijarre Koronczay (BK): The defining experience 

that led me into the skin care industry was when I 

overcame a very rare form of leukemia when I was a 
small child. My mother and grandmother fed me only 
natural, organic and biodynamic foods to help my body 
heal itself through the treatment process. Both my 
grandmother and mother worked in esthetics. I followed 
in their footsteps and became an esthetician so I could 
share the message of the power of natural healing with 
as many people as possible. 

by Lisa Schryver

Reproduction in English or any other language of all or part of this article is strictly prohibited. © 2017 Allured Business Media.

Stories of Success…
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SI: Who were some of your greatest 
mentors? 

BK: My mom and grandma 
inspired me to study esthetics after 
high school. It seemed a natural fit, 
as I had grown up watching my mom 
give facials to her clients, and I was 
one of the first men to graduate with 
this diploma in Hungary. 

I’ve also been inspired by Sylvia 
Sepielli. I remember watching her 
receive the Visionary Award from the 
International Spa Association (ISPA) 
and being so motivated. 

SI: Why did you decide to start 
Éminence Organic Skin Care and  
the farm?

BK: Our mission was to share the 
passion that my grandmother and 
mother had for natural skin care 
with the world. The ultimate goal has 
always been to help enhance peoples’ 
well-being through organic nutrition 
and skin care. My brother Attila and 
I moved from Budapest, Hungary, 
to Vancouver, Canada. At first, I 
began working at a local spa, using 
products created from old-world 
knowledge. This planted the roots of 
Éminence in North America. Word 
of mouth spread quickly about my 
organic facials and Hungarian-style 
massage techniques. I am humbled 
to say that I had a waiting list of 
three to four months, including many 
celebrity clients! 

As the demand for products grew, 
I remained committed to products 
made from natural, organic and 
biodynamic ingredients, just like the 
foods I was fed while undergoing 
treatment for childhood leukemia. I 
realized that I could educate others 
about the importance of living a 
healthy lifestyle—not only internally, 
but externally by using healthy 
products on their skin. At Éminence, 
which by definition means “the best 
of the best,” we strive to be more than 
a skin care company. We are a loyalty 
brand dedicated to bettering lives, 
educating people about health and 

lifestyle, and also by giving back to 
charitable initiatives. 

Over the years, we have had a 
significant amount of inquiries 
from people wanting to visit our 
farms. While we have always had 
our working farms, these farms 
are hustle and bustle, unable to 
accommodate wheelchair access 
or large tour groups without 
interrupting production. We wanted 
to respond to this demand and make 
one of our farms a family-friendly 
tribute to our Hungarian heritage. It 
celebrates our love for our country, as 
it is infused with traditional cultural 
motifs, but it also provides education 
about certified organic ingredients. 

The farm’s mission is to help 
create a broader understanding of 
organic farming in general. We want 
to help as many people as possible 
understand that you can actually heal 
the earth (and in some cases, leave 
it a better place than you found it) 
through organic farming. 

SI: What is one of your most 
memorable moments? 

BK: Being honored with the 
ISPA Visionary Award [in 2015] 
was my greatest moment of pride. 
During my acceptance, I pranked 
over 1,500 people to think that it 
was me and [then-ISPA chairman] 
Michael Tompkins performing 
the world-famous “Dirty Dancing” 
choreographed dance. In actuality, 

we hired two show dancers and 
dressed them up like us. At the reveal, 
the room burst out laughing and it 
was the talk of the conference! Score! 
I love making people laugh!

SI: What has been one of your 
biggest lessons so far? 

BK: We dealt with years of 
rejection while the market wasn’t 
ready to understand the benefits 
of organic. My brother and I were 
so broke. We lived in a rundown 
building and helped renovate the 
other apartments in exchange for 
rent. But, we shared the same dream 
and same dedication to our ideas and 
to each other. This taught me to never 
give up on my goals.

SI: What piece of advice would you 
give to a new esthetician? 

BK: Always work as if someone you 
want to impress is watching.

SI: What direction would you give 
to a new spa owner?  

BK: The best spas are dedicated to 
consistent, constant training for all of 
their employees.

SI: If you could go back in time and 
tell yourself something, what would 
it be? 

BK: Spending nine months of 
each year on the road, traveling 
countless miles and thousands of 
hours of work are truly worth every 

STORIES OF SUCCESS…
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The ultimate goal has always been 
to help enhance peoples’ well-being 

through organic nutrition and skin care.

moment because, in the end, you 
are helping the industry and people 
will take notice of your hard work 
and dedication!

SI: Where do you see the future of 
the esthetic industry?

BK: I think as more and more 
companies understand biodynamic 
ingredients, grown in harmony with 
the seasons and the alignment of the 
earth, the moon and the stars, that 
certified biodynamic ingredients 
will have the biggest impact on the 
beauty industry. It took about 15 
years for consumers to understand 
and demand organic products. 
Biodynamic is the next great wave.

Éminence recently earned our 
certification as a B Corporation, 
joining the global movement of 
people using business as a force 
for good, including environmental 
responsibility. I would encourage 
more companies in the beauty 
industry to truly examine their 

business practices, apply for B Corp 
certification through the unbiased 
nonprofit B Lab and shout it from 
the roof tops—or modify existing 
procedures to show ongoing 
commitment to being a responsible 
business in all practices. The beauty 
industry unites on several issues of 
wellness—not only for people, but for 
the earth as well.

SI: What do you like to do in your 
free time?

BK: In 2013, we formed the 
Éminence Kids Foundation. The 
purpose of the foundation is to 
donate organic meals to sick children 
undergoing treatment in hospitals 
and long-term care facilities. Since 
then, we’ve served almost 40,000 
organic meals in multiple countries 
and are planning to open more 
locations. Volunteering with my loyal 
staff at “organic soup making nights” 
is a lot of fun. We socialize and have 
fun knowing it’s for a great cause. 

Koronczay and Mátyás Nemes, a pioneer of the certified organic movement in Fülöpjakab, 

Hungary, and winner of the Biokultura Association’s Organic Farmer of the Year award
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SPICE 

FOR SKIN HEALTH

By Rhonda Allison, Rhonda Allison Cosmeceuticals

The benefi ts of herbs and spices like turmeric, 
cinnamon, rosemary and oregano transcend well 
beyond the body. When used appropriately in the 
treatment room or applied topically as part of a 
home care regimen, they can revitalize skin cells, 
treat hyperpigmentation, detoxify and stimulate 
circulation and regeneration. Clients also love 
the inviting aroma herbs and spices deliver. The 
key to effectively using these ingredients in the 
treatment room is understanding the primary 

H
erbs and spices have been used 
throughout history to preserve foods, 
add fl avor to dishes, heal internal 
ailments, and scent lotions and 
perfumes. In fact, their use dates back to 
the early Egyptians who primarily used 

them as natural medicinal remedies. Because 
herbs and spices were so powerful in healing the 
body, it didn’t take long for ancient civilizations to 
begin using them to care for their skin.

Herbs,, 
NICE...AND 

EVERYTHING 
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differences between each, the results each has the 
potential to provide, and how best to unlock that 
potential to bring about change to clients’ skin.

Herbs  vs .  Spices
First, it’s important to delineate between herbs and 

spices. Herbs are the fresh and dried leaves generally 
of temperate plants, whereas spices come from the 
flowers, fruit, seeds, bark and roots typically of tropical 
or exotic plants. Of course, it is possible for one plant to 
provide both an herb and a spice. For example, the plant 
Coriandrum sativum produces the herb cilantro from its 
leaves and the spice coriander from its seed.

In skin care, herbs tend to be used to soften and digest 
cells and provide antibacterial, antiseptic and antiviral 
properties. Spices, on the other hand, deliver powerful 
antioxidant support, improve circulation, promote healing 
and stimulate cells. That said, there are some properties 
herbs and spices share such as anti-inflammatory, 
antifungal and immune boosting benefits. Both are found 
in skin care products ranging from cleansers to enzymes, 
and peels to masks and healing balms.   

Spices  for Skin
Some of the earliest uses of spices for healing 

purposes have been traced back to Ayurvedic medicine, 
one of the world’s oldest holistic healing systems 
developed in India more than 3,000 years ago.1 While 
there are numerous spices that have proven effective 
in skin care, here are four powerhouses to consider 
integrating into the treatment room.

Clove (Eugenia caryophyllus)
Primarily used as a natural anesthetic and antiseptic 

stimulant, clove has been cultivated the world over for 
more than 2,000 years. The oil has long been used in 
Chinese medicine for detoxification and to stimulate the 
circulatory system. Its aroma also helps to stimulate the 
mind. Clove’s antiseptic, antimicrobial and antibacterial 
properties make it ideal for the treatment of acne, as it 
supports with reducing inflammation, purifying and 
removing impurities. 

When clove is combined with L-lactic acid and 
other spices like cinnamon and ginger in enzymes 
and cleansers, it naturally reduces lipids and provides 
nutrition to the skin. It is also rich in antioxidants, 

HERBS, SPICE AND EVERTHING NICE
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vitamins A and C, and minerals such as potassium, 
sodium, phosphorus, and iron. When it is combined 
with ingredients like grape seed extract, resveratrol 
and tocopherols, it may be used to form an antioxidant 
mask to provide therapeutic, hydrating support to the 
skin. In peel formulas, clove also supports exfoliation by 
gently removing dead cells. 

Cinnamon (Cinnamomum cassia)
With its spicy, awakening fragrance, cinnamon is 

primarily used in skin care preparations for its potent 
antioxidant, antibacterial and antifungal properties, 
as well as its stimulating effects. The terpenoids 
found in cinnamon oil are believed to promote 
a glowing, healthy complexion. It also contains 
phenolic compounds, flavonoid derivatives, and its 
antimicrobial and antioxidant properties work to 
tighten and lift the skin. 

Cinnamon supports overall tissue health and 
healing, and when combined with linoleic and oleic 
acid and other essential oils, it makes for a nutrient-rich 
massage oil or hydrating serum that supports in 
reducing inflammation, delivering antioxidants and 
enhancing hydration. Since cinnamon has antibacterial 
and antifungal properties, it is also great in cleansers. 
Shea butter also typically contains cinnamon acid 
esters, which have healing and disinfecting properties. 

Paprika (Paprika capsicum annum)
A phytonutrient and antioxidant, paprika stimulates 

and detoxifies cells, improves circulation and healing, 
and revitalizes the skin. Paprika is made from ground 
dried bell peppers or chili peppers. It is naturally 
high in antioxidants, vitamin C, and carotenoid 
beta-carotene, which converts to vitamin A in the body. 
In masks and hydration creams, paprika also supports 
cell detoxification, healing and circulation. When mixed 
with honey, it also provides hydration. Another great 
property of paprika is it is a vasodilator, which means 
it causes blood vessels to widen to impart a healthy, 
glowing look. 

Turmeric (Curcuma longa)
Last, but certainly not least, turmeric has been 

revered as one of the most powerful and natural 
antioxidants, exhibiting one of the widest spectrums of 
therapeutic properties and medicinal uses. A member of 
the ginger family, the spice has been given the moniker 
“golden goddess” for good reason. It has been shown to 
heal countless ailments within in the body, as well as 
serve as a powerful protector and healer for the skin. 

Within turmeric, the most important chemical 
components are a group of compounds called 
curcuminoids. Within these curcuminoids is a 
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grouping of bioactive polyphenoic and antioxidant 
compounds called tetrahydrocurcuminoids (THC).2 
THC and curcuminoids have high levels of antioxidant 
properties, and THC has been shown to exert even 
greater antioxidant activity than curcumin. 

In cosmeceuticals, THC forms a natural, high UV 
protectant, minimizes free radical damage, reduces 
inflammation and brightens skin.

With these powerful properties, the potent golden 
spice is ideal for aiding in the treatment of acne, 
hyperpigmentation and eczema, as well as slowing the 
aging process. But the key to unlocking THC’s potential 
is the other ingredients it is combined with—the rest 
of the base ingredients and partner actives must be 
precise. In a 2011 study, a group was treated on one side 
of their face with a 4% niacinamide cream, while the 
other half was treated with a 4% niacinamide and 0.5% 
THC cream.3 After eight weeks, researchers found a 50% 
decrease in the appearance of fine lines and wrinkles 
on the side of the face that used the 0.5% THC and 
niacinamide cream, while the other side only saw a 20% 
decrease with the niacinamide alone.4

In a second study, a 0.5% turmeric and 6% 
niacinamide combination was used. Over the course 
of four weeks, 72% of women using the combination 

noticed a measurable improvement in the appearance 
of fine lines and wrinkles, compared to negligible 
amounts of those not using the combination.

Turmeric has a valuable impact on a variety 
of formulations. For instance, it boosts the sun 
protection qualities of zinc oxide, forming a powerful 
UVA and UVB blocker. Because it is an antioxidant 
and anti-inflammatory with free radical scavenging 
capabilities, it is also ideal in peel formulas, 
particularly those with retinol. 

Herbs  for Skin
Like spices, herbs also provide the skin with a bevy 

of nourishing, rejuvenating benefits. Just as with the 
aforementioned spices, the efficacy of herbs greatly 
depends on the other ingredients in the formulation. 
The following is an overview of five herbs that are great 
for the skin, but there are numerous others. 

Rosemary (Rosmarinus officinalis) 
An antioxidant, antiseptic and natural preservative, 

rosemary contains numerous chemicals that make it 
useful in fighting acne. It contains ursolic acid, which 
provides anti-inflammatory properties and natural 
carnosic acid, which inhibits melanogenesis. The herb 
also supports hydration and healthy collagen activity. 

Its antiseptic properties make it ideal for use in 
cleansers, particularly with glycolic acid for acneic 
skin. It is also great in skin-firming toners with retinol 
and hyaluronic acid to boost hydration and cell 
regeneration. In a mask, with other herbs like basil 
along with frankincense and flower extracts, rosemary 
will calm and soothe skin while reducing inflammation.  

Oregano (Origanum vulgare) and Thyme 
(Thymus vulgaris)

These two fragrant herbs provide digestive and 
exfoliating benefits, as well as antiviral, antibacterial, 
antifungal and immune stimulating support. When 
combined with ingredients like salicylic acid and 
ursolic acid, the exfoliating, anti-inflammatory and 
antioxidant properties are boosted. This makes thyme 
and oregano ideal for use in peel and enzyme formulas. 

Basil (Ocimum basilicum)
In cosmeceuticals, the leaf extract as well as the oil 

from basil is used to reduce inflammation, stimulate 
cells, provide antibacterial support, protect against 
oxidation and restore the skin’s health. Depending on 
the ingredients it is paired with, it may be beneficial to 
a variety of skin types to promote overall skin health. 

HERBS, SPICE AND EVERTHING NICE

Rosemary and thyme contain anti-inflammatory properties. 
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When combined with other herbs like the essential 
oil of rosemary in a mask preparation, it is especially 
beneficial to oily or impure skin, as it provides soothing 
and balancing support. 

Willow herb (Epilobium angustifolium)
This potent herb contains three major groups of 

polyphenols: tannins, phenolic acid and flavonoids. 
In studies, it has been shown to increase cell viability 
and provide photoprotection.5 Willow herb, which 
has similar properties to hydrocortisone and exhibits 
similar effects, decreases erythema, inflammation 
and skin irritation. These properties make it a 
powerful ingredient for post-care following corrective 
treatments, particularly when used with shea butter. 
It’s also ideal for brightening serums and retinol 
complexes, as it provides soothing support.   

Know Your Combinations
While this was a brief overview of the herbs and 

spices that impact the skin, there are numerous others. 

Rhonda Allison is the founder and CEO of 
Rhonda Allison Cosmeceuticals and RA for 
Men. She is also an author and internationally 
known speaker with more than 30 years’ 
esthetic experience. www.rhondaallison.com 
and www.ramethod.com  

The key is to understand how they work in combination 
with the other ingredients. The right combination of 
ingredients and the right technique in the treatment 
room and at home make these herbs and spices 
powerhouses in healing, regenerating, brightening and 
strengthening the skin.  
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B
ody sugaring is an art form that can be taught to anyone 
who has a desire to learn, but it can only be perfected by 
those who are willing to practice. Known as “halawa,” 
meaning sweet in Arabic, sugaring is the ancient art of 
hair removal that has been practiced by Middle Eastern 
women for centuries and is still practiced today. Body 
sugaring dates back to the ancient Egyptians who 
considered a hairless body to be the standard of beauty. 

It was customary for women to have all of their body hair removed 
before their wedding night.

The method of body sugaring currently used is similar to the 
ancient art form, but has been modernized to meet the safety and 
sanitation standards of today’s spas and salons. Although the methods 
used for sugaring have been modernized, sugaring is defi nitely still an 
art. It will take patience and practice to become fl uent. 

As the number of clients seeking natural alternatives for their 
skin care continually rises, it’s no surprise that body sugaring is 
rapidly gaining popularity as the choice 
for gentle hair removal. 

SUGARING:
There’s No Sweeter Choice

By Shonda Gonzales, Spatique Wellness
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be prepared to hire someone 
newly certified in body sugaring. 
They can mentor you as you build 
clientele. 

Seasoned professionals who have 
been waxing their entire career but 
are thinking about transitioning 
to sugaring should seek training 
from a reputable company. There 
are numerous companies available 
that offer training, so here are a few 
things to consider as you seek the 
best training.

1. How long has the company 
been in business?

2. Does the company have 
certified educators who are 
licensed practitioners offering live, 
hands-on training in your state or 
a nearby state?

Learning to Sugar
For those looking for a way to 

increase revenue and make their 
spa business stand out, sugaring 
is a niche that can set you apart. 
If you’re already waxing, the 
transition to sugaring may present 
some challenges because the 
techniques used are different. 

The best time to learn sugaring 
and obtain certification training 
is while you are still in esthetics/
cosmetology school. This will 
allow you to perfect your sugaring 
technique and practice before 
you transition into a professional 
position.  

Before graduating from 
school, look for other sugaring 
practitioners who may be willing 
to partner with you or who may 

SUGARING

3. How long has the educator 
been sugaring, and does he or she 
practice full-time?

4. Does the company offer 
products made from high-quality, 
natural and/or organic 
components, including a variety of 
non-crystallizing pastes?

5. Are class sizes limited to 
no more than six students per 
educator?

6. Are private classes available?
7. Does the educator teach 

techniques to help you preserve the 
health of your hands and body?

8. Will you leave the training 
class with all the tools you need to 
succeed in your practice?

9. Are advanced and refresher 
courses available?

10. Will you be provided with 
ongoing support?

Revenue Benefits
Sugaring has many benefits, 

and some practioners may choose 
body sugaring as their sole method 
of hair removal. If you choose 
to include sugaring as part of 
your menu with other skin care 
services, you can typically expect 
that sugaring will comprise 
27%–45% of the revenue for 
your spa. Whether you decide to 
sugar exclusively or add it to your 
current menu of skin care services, 
the investment is minimal to 
get started and can be recouped 
with 10 to 15 Brazilian sugaring 
services, depending on how you 
value your time. 

Costs for training and products 
will vary depending on the 
company you select, but the initial 
investment is relatively low in 
comparison to the profit you will 
be able to realize. It is highly 
recommended that you invest in 
live training that will offer you 
plenty of personalized attention 
and hands-on practice. The chart 
Sugaring Cost Analysis is an 
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• Adheres only to dead skin cells

• Will not damage delicate facial tissue

• 100% water soluble and easy to clean up

• Applied at body temperature

• More sanitary; bacteria can’t breed in high concentrations of 
sugar

• Removed in the natural direction of growth to reduce 
discomfort

• Extracts hair as short as one-sixteenth of an inch

• Diminishes ingrown hairs and prevents new ingrown hairs 

• Safe for clients with some medical conditions like diabetes 
and eczema

• Leads to permanent hair loss

Ben efi ts of Sugaring

Area to be S ugared
Estimated # of 

Treatments/Tub

Estimated 

Treatment Price

Cost of Paste/

Treatment

Gross 

Revenue/Tub

Brazilian 20 $95 $1.15 $1,900

Eyebrows 250 $20 $0.09 $5,000

Full Face with Eyebrows 60 $65 $0.38 $3,900

Underarms 75 $30 $0.31 $2,250

example of the number and types 
of services you should be able to 
perform using one 35-oz. tub of 
sugar paste at a cost of $23.

Selecting Product
There are different consistencies 

of paste available from fi rm to soft, 
but the choice of your paste will have 
more to do with the environment of 
the room in which you are sugaring 
than the type of hair being sugared. 
Some wax manufacturers add sugar 
to their products and call it sugar 
wax, but genuine sugar paste is a 
blend of sugar, water and citric acid 
from lemons.

Client FAQ
Before sugaring, be sure to 

consult with your clients and 
obtain an intake form as you would 
with any other service. You will 
also want to provide after-care 
instructions to ensure your 
clients know what to expect after 
treatment. Here are some questions 
frequently asked by clients.

Q: How long will my hair stay 
gone?

A: The normal growth cycle of 
hair for most people is about three 
weeks, so you may start to see hair 

returning at this time. The majority 
of our clients schedule treatments 
every four to six weeks. If your 
desire is for faster refi nement, then 
treatments should be scheduled 
closer together.

 Q: Does sugaring hurt like waxing?
A: Many of our clients who 

converted from waxing say that 
sugaring is less painful. Sugaring 

is still extraction of hair from the 
follicle root, so it is not without 
some sensation.

Q: Can sugaring get rid of the 
peach fuzz on my face?

A:  Yes, sugaring can safely remove 
vellus hair from the face. Since the 
face is a delicate area, perform a 
patch test fi rst. Facial hair is dense 
and sits close to nerve endings, so 

 Sugaring Cost Analysis
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removing it will set off alarms in the nervous system 
causing a histamine reaction. If a client has had bad 
experiences that make them hesitant about facial hair 
removal, have them call you to schedule a consultation.

Q: How long does the hair need to be to get sugared?
A: Your hair needs to be at least one-eighth of an 

inch, but no longer than one-quarter of an inch. When 
sugaring, the hair is removed in its natural direction 
of growth, so it’s possible to extract hairs as short as 
one-sixteenth of an inch. There’s no reason to let hair 
grow long before getting sugared. Longer hair will only 
cause undue discomfort during the service. If a client is 
a regular shaver, they will want to stop shaving seven to 
10 days prior to their first sugaring appointment.

Clean Up
There are many things to love about sugaring, and 

the one thing you will probably love the most is how 
easy it is to clean up. All you need is water and wash 
cloths. If you spill sugar on your table, cart or counters, 
it wipes right off with a wet cloth. When you are finished 
sugaring your clients, just take a warm, wet cloth to 
remove any excess sugar left on the skin. There’s no need 
for oils or solvents and no worries about damaging or 
permanently staining equipment, clothing or flooring.  

Hone Your Craft
Body sugaring will bring you many happy and 

highly satisfied clients who will keep your appointment 
books full. You may not master the art form overnight, 
but stick with it. Seek professional, advanced training 
with ongoing support to help you become proficient. 
You’ll soon discover there’s no sweeter choice in hair 
removal options. 

  1.  Make sure your treatment room, linens, 
towels and implements are clean to 
prevent infection and cross-contamination.

  2.  Properly wash your hands before and after 
each service.

  3. Wear gloves throughout every service.

  4.  Examine the client’s skin for conditions 
that may prevent you from performing 
the service or areas that may need to be 
avoided.

  5.  Prep the client’s skin by first cleaning with 
an appropriate pre-cleanse product or 
antiseptic towelettes. 

  6.  Apply a talc-free drying powder to the 
areas to be sugared.

  7.  Mold the sugar paste opposite the direction 
of hair growth and flick off in the natural 
direction of hair growth. 

  8.  Never double-dip or reach back into your 
sugar tub with a dirty glove. If you need 
fresh paste to finish your service, discard 
dirty gloves, sanitize and put on clean 
gloves first.

  9.  Cleanse the client’s skin of excess sugar and 
powder using a warm wet cloth.

10.    Spritz with antiseptic spray. You can then 
finish with appropriate products, such as a 
soothing lotion or oil.

11.    Wipe down all bottles handled during 
service with a disinfectant solution or 
disinfectant wipes.

12.   Remove dirty linens and towels from 
your room, sanitize and set up for the 
next service.

12-Step Sugaring Process

Shonda Gonzales is a licensed esthetician 
and licensed massage therapist. Shonda has 
been practicing esthetics since 2012 and 
graduated from Xenon International Academy. 
She is the founder of Spatique Wellness, LLC 

in Overland Park, Kansas. 

SUGARING
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Skin’s Out for Summer
From sunscreen to hair removal, address the unique needs of summer skin.

1
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1. PFB Vanish + Chromabright 
PFB Vanish
877-225-0233
www.pfbvanish.com
PFB Vanish + Chromabright is a roll-on gel formula 
with two functions. The main function is to reduce 
infl ammation and prevent for ingrown hairs, but it also 
helps brighten the skin in the area.

2. Ultra Soothing Toner 
Eve Taylor North America
800-461-3745
http://evetaylornorthamerica.com
Ultra Soothing Toner helps calm infl ammation and 
soothe tired skin with linden berry extract, and protects 
against damage with elderberry, horse chestnut fl ower 
and cypress extracts.

3. Rosehip & Lemongrass Soothing Hydrator for 
 Face & Body 

Éminence Organic Skin Care
888-747-6342
www.eminenceorganics.com
Rosehip & Lemongrass Soothing Hydrator for Face & 
Body provides instant soothing relief from sun damage 
or sensitized skin and is formulated with a blend of 
camphor and menthol.

4. Solar Defense Tinted and Non-Tinted 
HydroPeptide
720-283-0492
www.hydropeptide.com
Solar Defense Tinted and Non-Tinted sunscreens 
provide protection from UVA, UVB and infrared 
damage while replenishing moisture and promoting 
a clear complexion in a matte fi nish. 

5. AQUA+ 
Bioline Jatò
bioline@bioline-jato.com
www.bioline-jato.com
The AQUA+ collection of products help restore the 
skin’s natural water balance with hyaluronic acid 3D, 
low molecular weight hyaluronic acid and gradual 
water release patch.

6. Totaloe Calming and Hydrating Gel 
Vivant Skin Care
800-984-8268
www.vivantskincare.com
Totaloe Calming and Hydrating Gel blends whole 
leaf aloe vera and green tea to calm, restore 
smoothness, refi ne pores and replenish moisture in 
an oil-free formula.
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INSTANT & LONG TERM BENEFITS
WITH VOLULIP & HYALURONIC ACID
100% So�er | 97% Hydrated & Smoother | 90% Fuller
Results based on a consumer perception study
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NEW NUDE  
COLLECTION

Sunbaked Sedona

Toasted Apricot

Spicy Mauve

Uptown Taupe

Cashemere Buff

Dusty Taro

*S*S*S*SSSpSpSppSpSppSp*S*SSpp*SSSSSSpSSp*SSppS*SSSSSSSS icyicyicyicyicyicycyicyicyicyccycyyi yycyycyy MMMMMMMaMaMaMaMaMaMaMaMMaaMMaMMMMauveuveuveuveuveuveveuveeuvevveu e ShShShShShShShShShhhSShSShadeadeadeadeadeadeddadeadeadadadeadeeadeadeadededeededeeedeeeee

adpage.indd   1 4/7/17   5:06 PM

http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=47&exitLink=http%3A%2F%2Fwww.grandecosmetics.com
http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=47&exitLink=http%3A%2F%2Fwww.grandewholesale.com


7. T-Zone Balance Shine Control Serum 
Repêchage
800-248-7546
www.repechage.com 
T-Zone Balance Shine Control Serum contains a 
blend of ingredients to fi ght the appearance of excess 
oil and remove dead skin cells without over-drying. 
The lightweight serum leaves skin fresh, clean and 
shine-free.

8.   Vital C Booster Powder 
DermAware
888-292-3376
www.dermaware.com
Vital C Booster Powder improves skin tone, texture, and 
the appearance of wrinkles with three types of vitamin C 
for the face and body.

9.  Sand Your Ground Clarifying Mud Exfoliation Mask 
FarmHouse Fresh
888-773-9626
www.farmhousefreshgoods.com
Sand Your Ground contains medium-grain powdered 
volcanic pumice to polish the skin, while red Arizona 
Montmorillonite clay absorbs bacteria and toxins. It can 
be used as a mask, exfoliator or both.

10. Solar Block 
Sanitas
303-449-1875
www.sanitas-skincare.com
Solar Block is a quick-absorbing and noncomedogenic 
blend of zinc oxide and antioxidants that offers 
complete coverage and helps protect skin from 
photoaging.

11. After-Sun Anti-Ageing Treatment 
Sothys USA 
305-594-4222
www.sothys-usa.com
After-Sun Anti-Ageing Treatment helps comfort the skin 
after sun exposure using Indian plant extract, vitex fruit 
extract and Celligent with a light, vanilla scent.

12.  Sugar Paste 
Sugar of the Nile 
204-269-5986
www.sugarofthenile.com
Sugar Paste removes hair by the root while gently 
exfoliating the skin. It comes in fi ve different consistencies 
to meet individual needs: Strip, Soft, Traditional, Island 
and Bikini.
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SUMMERTIME SKIN CARE PRODUCTS
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REMEDIES FOR MENTAL HEALTH

Reproduction in English or any other language of all or part of this article is strictly prohibited. © 2017 Allured Business Media.

By Trish Green, Eve Taylor North America
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D id you know that over 40 million American adults live 
with anxiety disorders and 54 million live with some 
kind of mental illness each year?1, 2

Mental health is one of the most talked about concerns 
in both western medicine and in many aspects of the wellness industry. 
As a result, many spas want to introduce wellness programs and are 
exploring new treatments, amenities or experiences to offer. 

To help combat the recent growth of mental illness, we must all join 
the conversation. Talk about mental health with your family, friends 
and clients, as many suffer in silence. With this in mind and as a 
homeopath and esthetician, I have chosen to write this article on Bach 
flower remedies for all spa industry professionals. 

MENTAL HEALTH AND EMOTION
We all want to be healthy and happy. No one can be truly healthy 

without positive mental health. It involves how we feel, think, act 
and interact with the world around us. Mental health is about coping 
with the normal stresses of life and making a contribution to our 
community. Positive mental health isn’t about avoiding problems or 
trying to achieve a “perfect” life. Rather, it is about living well and 
having the tools to cope with difficult situations even during life’s 
challenges. Each person’s path to mental well-being is unique. 

Emotions are meant to be experienced. They help humans 
understand and create change within themselves. They also allow 
humans to grow from the experiences and challenges that life provides. 
However, when powerful emotions start to interfere with our daily 
living and begin creating distress, they can lead us down a slippery 
slope from poor emotional health to poor physical health and the need 

SI1704_Green_Bach_fcx.indd   51 4/10/17   10:46 AM

http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=51&exitLink=http%3A%2F%2Fwww.SkinInc.com


52 May 2017 © Skin Inc.       www.SkinInc.com

for multiple drugs. From women’s 
concerns around pre-menstrual 
syndrome and menopause, to 
concerns around terrorism and 
political uncertainty, simple everyday 
living is stressful. Anxiety is a top 
mental health concern, with numbers 
rising rapidly. Left untreated, anxiety 
leads to depression, and poor mental 
health can last a lifetime. Mental 
health affects us all at some point in 
our life, but as practitioners, we must 
remember to treat ourselves first.

   

THE CAUSE AND 
PROGRESSION OF DISEASE

Mental health is different from 
physical health. It is well known that 
a lengthy period of time experiencing 
fear, worry, anxiety or other profound 

FLOWER POWER

emotions eventually leads to feeling 
tired, depleted and unwell. Under 
these conditions, the body loses its 
natural resistance to disease, and the 
human body becomes prey to any 
infection or other form of illness. 
Grief and trauma left unresolved also 
adds to this problem. 

ENTER EDWARD BACH
Edward Bach was a renowned 

physician who practiced for over 28 
years in London as a Harley Street 
consultant, bacteriologist and later 
as a certified doctor of homeopathy. 
He gave up his lucrative practice 
and research in 1930 to devote his 
time to finding remedies for mental 
health and perfecting his method of 
flower healing. He sought remedies 

from the plant world that would 
restore vitality to the sick and allow 
them to recover from key emotional 
concerns, such as fear, anxiety, 
depression but also to facilitate his 
own healing at that time. His clinical 
experience had shown that in a ward 
full of patients suffering from the 
same disease, each had differing 
attitudes emotionally toward 
themselves and their condition. 
He discovered that the emotional 
state of the patient influenced the 
prognosis. Homeopathy gave a place 
to the mental state of the patient 
that medicine of the time did not 
recognize. Therefore, Bach found 
homeopathy offered a more complete 
picture of human health and disease. 

He believed that illness is the 
effect of disharmony between 
body and mind. Symptoms of an 
illness are the external expression 
of negative emotional states. Bach 
identified 38 negative states of mind 
and found 38 remedies to treat them 
to comprise his pharmacopoeia. 
Having discovered the 38 remedies, 
he then placed them in seven 
different groups (see 7 Bach Flower 
Emotion Categories) to make it 
easier to understand. 

THE BACH FLOWER SYSTEM
Bach flower remedies are 

considered by some as a natural 
stress management system. Easy 
to learn, to use and recommend, 
therapists of all kinds are eligible 
to train in this modality and 
eventually offer this as a service 
to their clients. The benefits of 
Bach flower remedies in brief are 
summarized below.

•  They are prepared from 
non-toxic flowers as 
homeopathic remedies.

•  They do not interfere 
with other medications or 
treatment.
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•  They are not addictive.
•  They are safe for all age groups.
•  You cannot overdose.
•  There are no side effects.
•  They are available at health 

food stores everywhere.

Utilize the 7 Bach Flower 
Emotion Categories provided as a 
guideline in remedy choices. Each 

FEAR 
Rock Rose: Terror
Mimulus: Known fears 
Cherry Plum: Fear of losing control
Aspen: Unknown fear
Red Chestnut: Fear for others’ welfare

UNCERTAINTY
Cerato: Looks for advice from others
Scleranthus: Indecisive, vacillates 
Gentian: Easily discouraged
Gorse: In despair, without hope
Hornbeam: Procrastination 
Wild Oat: Uncertain of life path

OVERSENSITIVITY TO  
INFLUENCES AND IDEAS
Agrimony: Hide problems behind  

a smile
Centaury: Weak-willed, subservient 
Walnut: Periods of change, protection 
Holly: Hatred, envy, jealousy

LONELINESS
Water Violet: Private, aloof 
Impatiens: Irritable, impatient
Heather: Focused on themselves, 

talkative

remedy contains more detail, which is 
not printed here. In trying to choose 
a remedy or remedies for yourself, 
remember that sometimes it is a 
simple fix, but emotions can also run 
deep. Emotions can be complex in 
nature, and it is not always easy to 
see ourselves and be objective in our 
choices. At that point, do not be afraid 
to seek out a qualified practitioner.

USE OF FLOWER REMEDIES
The remedies can be used for 

treating the emotions on four 
different levels:

• Emergencies,
• Fleeting Moods,
• Long Term Situations, and
• Long Established Patterns and  

       Personality Traits.

INSUFFICIENT INTEREST IN 
PRESENT CIRCUMSTANCES
Clematis: Daydreams, lacks focus 
Honeysuckle: Dwells in the past
Wild Rose: Apathetic 
Olive: Exhaustion 
White Chestnut: Recurring mental 

arguments 
Mustard: Deep gloom for no reason
Chestnut Bud: Failure to learn from  

past mistakes

DESPONDENCY  
AND DESPAIR 
Willow: Bitter, resentful 
Larch: Lacking confidence 
Pine: Guilt 
Elm: Overwhelmed 
Sweet Chestnut: Hopeless despair
Star of Bethlehem: After-effects  

of trauma
Oak: Exhausted but struggle on 
Crab Apple: Feel toxic, dirty, obsess  

over details

 

OVER CARE FOR THE  
WELFARE OF OTHERS
Chicory: Bossy, needy 
Vervain: Over-enthusiastic
Vine: Assertive, demanding
Beech: Critical and intolerant 
Rock Water: Inflexible

rtain
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Take two drops of the chosen 
remedy under the tongue or in a 
small amount of liquid. The best way 
to take the remedies is to make a 
treatment bottle. Take a one-ounce 
bottle filled with spring water. Add 
two drops of each of the chosen 
remedy to the treatment bottle. The 
maximum number of remedies in the 
treatment bottle should be five. From 
this treatment bottle, take four drops 
under the tongue or in water. Take 
the four drops from the treatment 
bottle a minimum of four times a 
day. This minimum dose is important 
for efficacy of the treatment. Each 
treatment bottle should last about 
three weeks.

FURTHER TRAINING
The Bach Flower Program is 

offered by The Bach International 
Education Program for North 
America. Complete training is 
available across most of the United 
States, and continuing education 
can be found through various 
esthetic providers. As a registered 
professional, you can take a one-day 
class covering the 38 remedies 
that gives you the information 
for treating family and friends. 
A second day can be completed 
online to give you an international 
certification level one. Levels two 
and three are required to add this 
service to a spa menu.

CLOSING
Bach passed away peacefully on 

the evening of November 27, 1936. 
He was 50 years old, but he had 

Trish Green has taught 
for 42 years, and is a 
CIDESCO Diplomat, a 
clinical aromatherapist 
and doctor of 

homeopathy. She is the director of 
marketing and sales for Eve Taylor 
North America. 

FLOWER POWER

left behind him several lifetime’s 
experience and effort, and a system 
of medicine that is now used all 
over the world. 
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1. Bota-Peptide Eye Contour  
G.M. Collin
800-341-1531
www.gmcollin.com
Bota-Peptide Eye Contour helps reduce the appearance 
of expression lines, wrinkles and dark circles with a 
combination of six peptides, vitamin K and caffeine.

2. Myoxi-Caviar Timeless Eye Contour 
Pevonia
800-738-6642
www.pevoniapro.com
Myoxi-Caviar Timeless Eye Contour combines hesperidin, 
palmitoyl tetrapeptides-3, marine collagen polypeptides 
and caviar extract to decrease wrinkles, crêpiness and 
reduce puffi ness while decongesting and smoothing the 
delicate eye zone.

3. Intensive Eye Cream 
Caviar of Switzerland
855-587-8781
www.caviarofswitzerland.us
Intensive Eye Cream contains caviar extract to generate 
quality collagen and accelerate rejuvenation while 
diminishing fi ne lines and deep wrinkles. A blend of amino 
acids and peptides help brighten and reduce puffi ness. 

4.  eye-dew 
DermaMed Solutions, LLC
610-358-4447
https://dermamedsolutions.com
Liquid oxygen are uilized in eye dew to plump, hydrate and 
rejuvenate skin. Liquid crystals deliver moisturization while 
brightening the skin. The formula reduces the depth of 
existing lines and prevents new wrinkles from forming. 

5. Hyaluronic Time Erase Complex Eye Cream 
ilike organic skin care
888-290-6238
www.szepelet.com
Hyaluronic Time Erase Complex Eye Cream helps reduce 
the appearance of fi ne lines and wrinkles with shea butter, 
fatty acids and hyaluronic acid to improve elasticity and 
increase hydration. 

6.  Ultimate  Eye Care System  
Rhonda Allison
866-313-7546
www.rhondaallison.com
Ultimate Eye Care System brightens and tightens tired 
eyes by combining liquid crystals, skin-fortifying acids and 
peptides to reduce puffi ness, minimize lines, hydrate and 
fi rm eye tissues in a three-piece set. 

All About Eyes
Recommend the right eye products for 
your client’s skin care routine. 
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7. Tri-Peptide Eye Cream 
Skin Script Skin Care
480-543-1121
www.skinscriptrx.com
Tri-Peptide Eye Cream softens skin and fi rms the eye 
area while stimulating circulation, improving tissue 
strength and encouraging healthy cellular skin functions 
with squalane, caffeine and jojoba seed oil. 

8. Cream Stay Shadow Sticks 
glo minerals
800-232-0398
www.gloprofessional.com
Cream Stay Shadow Sticks are long-wear, pigment-rich 
formulas for buildable, blendable coverage in fi  ve shades 
including beam, concord, gold blush, metro and pitch. 

9. Water Color High Intensity Loose Eyeshadows 
Osmosis Colour Mineral Cosmetics
877-777-2305
www.osmosisskincare.com
Water Color High Intensity Loose Eyeshadows are 
concentrated minerals that bind around water 
molecules and burst when applied to the skin, leaving a 
highly pigmented look while hydrating the eye area.  

10. Active Light 
jane iredale
877-869-9420
www.janeiredale.com
Active Light works to reduce infl ammation and puffi ness  
while disguising wrinkles, fatigue and deep creases with 
sheer to medium coverage in six shades.

11. MultiRestore | corrective eye contour treatment 
CelleClé Skincare
888-731-2525
www.cellecleskincare.com
MultiRestore corrective eye contour treatment uses 
biomimetic technologies to lift and smooth eyelid folds 
and counteract sagging by protecting the extracellular 
matrix from pollution damage. 

12. EYEdeal Eye Repair Serum 
Skinprint
800-234-1308
www.skinprint.com
EYEdeal Eye Repair Serum decreases fi ne lines and 
wrinkles around the eyes while decreasing puffi ness 
and minimizing darkness. The serum can also be used 
on the upper eye lid for a gentle lift. 

To read more about counteracting the 
signs of aging around the eyes, turn to 
page 58.
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EYE ON AGING
KEEPING A WATCHFUL

T
he area framing the eyes, the periorbital area, is 
one of the most expressive and important facial 
areas.1 It is the first facial area on which another 
rests their gaze when meeting someone for the 
first time. The periorbital area is also among 

the first on the body to show the signs of aging (see Eye 
Area Anatomy).2 Skin here is thinner than other areas 
of the body, and blood vessels are near the surface. In 
addition, exposure to the sun’s rays is high, and protective 
mechanisms are less robust.

Findings associated with periorbital aging include 
dark under-eye circles, “bagging” or loss of elasticity, 
shadowing in the tear trough, crows’ feet or wrinkling 
lateral to the eye, and loss of opacity (increased 
translucency) of the under-eye skin.3 Thus, the periorbital 
area mandates earlier and more aggressive protection to 
avoid early aging.

ETHNIC DIFFERENCES IN PERIORBITAL AGING
Some notable differences among ethnic groups relate 

to aging in the periorbital area.4 African Americans 

often report early drooping of the lateral canthal area 
compared to others. The lateral canthal area is the line 
of cartilage support from the inner eyelid rims nearest 
the temples. When structural integrity of cartilage 
is lost, the lateral canthal angle narrows causing a 
“drooping” appearance of the outer eye to give a more 
aged appearance.5 

Dark under-eye circles are termed periorbital 
hyperchromia. Some ethnic groups, including 
Middle Eastern and Indian, are more prone to this. 
Photodamage and inflammation produce more intense 
hyperpigmentation in those with darker skin and 
more melanocytes.6  

People of Asian descent tend to develop 
hyperpigmentation prior to wrinkling as aging 
occurs. They will be concerned with increasing 
pigmentation first and with wrinkling in later years 
compared to Caucasians. 

Although the manifestations of periorbital aging 
seem to differ somewhat among ethnic groups, the 
common denominator in all groups relates to free 
radical damage and inflammatory mediators as well as 
individual response to these factors.7 Loss of collagen 
resilience related to glycation is also important and 
increases in the presence of free radical damage.8

WRINKLES AND SAGGING
Wrinkles are actually scars that result from 

repeated inflammation and oxidative damage 
followed by the body’s attempt to heal. Crow’s 
feet are often the first wrinkles to appear 
around the eye. Sagging of tissue results in 
more prominent shadowing in the tear trough 
areas.9 Loss of elasticity may be addressed by 
encouraging collagen deposition, decreasing 
wrinkling and limiting oxidative damage. A number 
of skin care products address these processes.10 

Peptides have been shown to decrease muscle 
contraction and decrease the appearance of wrinkles.11 

BY CHARLENE DEHAVEN, M.D., iS CLINICAL

Eye Area Anatomy

Supraorbital 
(above eye) area

Crows
feet area

Lateral
canthal area

Infraorbital
(below eye) area

Tear
trough

58 May 2017 © Skin Inc.       www.SkinInc.com

SI1705_Eyes_Dehaven_fcx.indd   58 4/10/17   11:22 AM

http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=58&exitLink=http%3A%2F%2Fwww.SkinInc.com


        www.SkinInc.com       May 2017 © Skin Inc. 59

KEEPING A WATCHFUL

SI1705_Eyes_Dehaven_fcx.indd   59 4/10/17   11:22 AM

http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=59&exitLink=http%3A%2F%2Fwww.SkinInc.com


60 May 2017 © Skin Inc.       www.SkinInc.com

Peptide technology is one of the 
fastest growing areas of skin care.12 

If applied topically, peptides must 
be a small enough molecular 
size to penetrate the skin and 
exhibit activity on the myoneural 
(muscle-nerve) complex. Topical 
peptides affect the smaller, 
superficial muscles rather than 
the deeper, subdermal muscles of 
expression targeted by injectable 
neurotoxins. Neurotoxins such as 
botulinum toxin are used to paralyze 
neural transmission and muscle 
contraction, thereby lessening the 
appearance of wrinkles.13, 14 

Centella asiatica and its active 
ingredients asiaticoside, asiatic 
acid and madecassic acid were 
shown in studies to decrease 
wrinkling. Centella is a potent 
wound-healer, and these effects may 

be antioxidant, anti-inflammatory 
and DNA-modulating.15  

ANTIOXIDANT AND SUN 
PROTECTION

Free radical damage or “oxidative 
stress” is a primary cause of tissue 
damage and aging in the eye area 
as well as elsewhere.16 Topical 
antioxidants are helpful if their 
quality is high and they are properly 
formulated for delivery to their site of 
action within the skin. Vitamins and 
pro-vitamins can be encapsulated 
within liposomes to provide a 
delivery system for the actives to 
support healthy metabolism.17  

Solar exposure bombards the 
skin with photons, small energy 
packets from the sun that are 
themselves free radicals. Sunscreens 
are essential for photoprotection in 

KEEPING A WATCHFUL EYE ON AGING

the vulnerable periorbital region 
as elsewhere. Inflammation results 
from free radical damage and 
causes even more damage and 
inflammatory change.18 

Apoptosis is a process of 
programmed cell death in which 
damaged cells are eliminated. 
Encouraging the death of damaged 
cells through apoptosis acts on 
important checkpoints for the 
synthesis of new cells. This can 
either delay cellular development 
until DNA repair occurs and the 
cell is made functional again or 
can facilitate the death of a cell too 
damaged to be repaired. Apoptosis 
is important during any type of 
cellular damage but is especially 
so in photodamage. When sunburn 
from UVB damage occurs, the 
damaged cells termed “sunburn 
cells” are actually cells experiencing 
apoptotic death. Many topical 
antioxidants assist with normal 
helpful processes of apoptosis to 
encourage healing and repair. 

PUFFINESS AND DARK CIRCLES 
Puffiness and swelling are 

common issues in the periorbital 
area. These relate to inflammation 
and leaking of fluid from small 
blood vessels into the surrounding 
tissue. In younger clients, swelling 
may occur only with allergic 
reactions or irritation and then 
resolve. If these processes repeat 
over and over, chronic puffiness 
results. Wound healing and 
anti-inflammatory skin care 
ingredients are helpful.19 

Since the infraorbital skin is 
thinner than other areas, blood 
vessels are nearer the surface here. 
This makes the bluish coloration 
of these vessels more noticeable. 
Thickening of the skin under the eye 
would make the skin less translucent 
and cause the underlying vessels to 
be less obvious. Collagen synthesis 
and improvements in skin thickness 
can be encouraged by growth factors. 

Although some ethnic groups 
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are more likely to develop dark 
infraorbital areas, anything 
causing vascular congestion in 
the infraorbital area will increase 
swelling and eventually produce 
dark circles.20 Allergists and 
pediatricians recognize that 
their allergic patients will have 
dark infraorbital circles. The 
infl ammation and blood vessel 
enlargement associated with 
the allergic response can be so 
severe that the infraorbital areas 
actually appear bruised. These 
infl ammatory responses are 
mediated by cytokines and other 
infl ammatory mediators including 
histamines. The body’s own 
intrinsic antioxidant system tries 
to combat these processes with 
antioxidants such as superoxide 
dismutase (SOD). Research studies 
have shown that as intrinsic or 
supplied antioxidant levels increase, 
levels of infl ammatory mediators 
decrease. Decreasing infl ammation 
and increasing antioxidant 
protection helps dark circles b y 
preventing vascular congestion.21  

When vitamins and pro-vitamins 
(vitamin precursors) were topically 
applied for eight weeks in a group of 
Asian women, dark circles decreased 
noticeably. There was an additional 
associated decrease in wrinkles in 
the same group.22

DEHYDRATION
Dehydration in the periorbital 

area is especially noticeable in skin 
texture and further accelerates 
aging. Barrier repair ingredients 
and bio-identical barrier lipids are 
essential in eye products.

ACT EARLY
The eye area may be one of the 

fi rst to show the signs of aging; 
however, quick action can reduce 
and prevent signs of aging. Add 
effective eye treatments to your spa 
menu and make sure clients are 
maintaining their eye care with 
proper at-home eye products.  
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 Sunscreens are essential for photoprotection in the vulnerable periorbital region.  
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S
pas may be long-associated with 
pampering, but that doesn’t mean 
there’s anything frivolous about 
the industry or its intent. Spas are 
getting more serious about being 
organic, eco-friendly and sustainable. 
Since spas tend to consume vast 
amounts of natural resources and 
produce a corresponding amount 

of waste output, the industry has boosted 
efforts to reduce its collective carbon footprint. 
This eco-conscious stance is proving to have 
a wide-ranging payoff.  Incorporating “green 
practices” not only lowers overall operating 
costs for spas, but it also promotes a healthier 
work environment—a benefit that translates 
into higher satisfaction for guests, and a more 
inspiring, creative, and productive workplace 
for employees.

Where do future and existing spa owners 
begin when setting out to create a more “green” 
environment? Literally from the ground up. 
The first step is to design and construct a 
facility that will wield minimal environmental 
impact. Today’s savvy architects are able 
to utilize key aspects of sustainable design 
and apply the principles of best practices in 

BY ALEXIS UFLAND,  LEXIDESIGN

THE INDUSTRY HAS BOOSTED 
EFFORTS TO REDUCE ITS COLLECTIVE 

CARBON FOOTPRINT.

Arrange spaces to maximize the use of natural daylight.

green construction. At the same time, interior 
designers are turning their keen esthetic eye 
toward materials that are recycled, restored 
and reusable—materials that incorporate a 
beautiful, vintage appeal as well as practicality. 

Whether you’re starting from scratch or 
implementing new construction and design 
plans into an existing spa space, there are three 
main areas of focus to help reduce your carbon 
footprint: space planning, materials and finishes 
and energy efficiency.

1. SPACE PLANNING
A well-conceived floor plan is both energy 

and material efficient. It assures an orderly 
workflow while minimizing unused space.  
Careful planning and the smart use of natural 
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resources can drastically reduce money spent and 
materials wasted.

New Construction. Design flexible floor plans 
that will adapt readily to multiple uses and easy 
reconfiguration 

Think proactively about future renovations and how 
they might be avoided. In many instances, spaces are 
renovated simply because the business has grown, even 
though existing materials are far from worn out. 

Existing Design. Arrange spaces to maximize the use 
of natural daylight; this will allow views of the outdoors 
and require less energy for lighting. Provide adequate 
and easily accessible areas for recycling.

2. MATERIALS AND FINISHES 
Eco-friendly interior materials and finishes go a 

long way toward turning your spa environment into an 
appealingly “green” environment. Sustainable design 
practices put you squarely on the route of prudent 

avoidance, and smart building products give your 
surroundings an air of informed awareness. Another 
win-win—a “green” approach helps you avoid the 
health risks inherent in some building materials 
and methods, while you simultaneously take steps to 
protect our earth’s precious natural resources. 

New construction.  Select materials that are classic, 
transitional and durable. Purchase recycled, reclaimed 
and salvaged building materials for flooring, tiling, 
countertops and millwork. Use natural, sustainable 
materials with short harvest cycles. Buy items that are 
grown, mined and manufactured locally to save on 
transportation-related energy consumption.

Existing design. When replacing flooring, choose 
sustainable bamboo, cork, recycled tiles, linoleum, 
marmoleum, natural rugs and mats and non-toxic 
sealants. Consider incorporating unique vintage 
and antique furniture and accessories into a design 
scheme. Purchase paints and finishes with low or 
no volatile organic compounds (VOCs), since VOCs 

ECO-CONSCIOUS DESIGN
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are thought to have detrimental health effects. Also 
consider non-toxic glues and caulking and low or no 
VOC varnishes.

3. ENERGY EFFICIENCY
For reasons both practical and psychological, spas 

are ideally suited to be at the forefront of the “green” 
movement. On the one hand, they do impact their 
surroundings quite markedly due to the high use of 
energy, water and waste. Regrettably, some signifi cant 
public health and environmental issues can be traced 
back to the way our spas have previously been designed 
and built. The goal of minimizing a construction project’s 
eco-impact can usually be met handily by making the 
right choices in the planning process.

Heating  and Cooling
New constuction. Save energy and money by installing 

a tankless or solar hot water heater. In landscaping, the 
strategic placement of a few trees can provide a signifi cant 
amount of cooling shade and thus decrease energy needs. 
Eco-effi cient roofi ng on a typical one-story building can 
result in up to a 25% reduction in summer cooling needs—
with a corresponding cost savings.

Existing design. Properly seal window edges, 
cover windows with curtains to prevent heat loss, or 
coat windows with refl ective “low-e” fi lms. This last 
option has the dual benefi t of thwarting heat loss while 
still allowing light to shine through. Reduce your air 
conditioner usage with ceiling fans. Look for “Energy 
Star” models that use 50% less energy. Add an insulating 
cover to your hot water tank to reduce heat loss.   

Lighting
New construction. Install occupancy sensors that 

are programmed to turn lights off when they are not 
in use. Paint walls and ceilings subtle hues that refl ect 
light. Focus task lighting where it is needed most; i.e., 
POS and bathrooms. Incorporate skylights to provide 
additional natural lighting.

Existing design. Make use of as much natural 
daylight as possible. Opt for fl uorescent lighting—
it uses 75% less energy and lasts 10 times as long 
as incandescent lighting. Choose energy effi cient 
light bulbs. Where feasible, rely on natural lighting 
resources: skylights, windows and soy candles. Make 
it a practice to turn off lights and other equipment 
when not in use. Keep lights off altogether when day 

These small, affordable changes will reduce your 
energy costs, save water and create a healthier 
environment for your staff and guests. Now 
that’s relaxing. 

  1.  Do as much online as possible, dealing with 
vendors, sending out newsletters, paying bills, 
direct deposit, etc.  

  2.  Change all paper goods, including bags, printing 
paper, toilet paper, paper towels and tissue 
paper to post-consumer recycled.  

  3.  Set up a clear, easy recycling station in 
convenient areas such as in the staff room. 
Create the proper bins for your area, clearly 
marked and with the recycling schedule posted. 

  4.  Collect oil and donate it to someone or a 
company willing to pick it up and turn it into 
bio-diesel.  Look online or post a local ad.

  5.  Switch your cleaning supplies to non-toxic ones.  

  6.  Use energy effi cient light bulbs.  

  7.  Replace toilets, sinks and showers with low 
fl ow fi xtures or install inexpensive aerators.  

  8.  Buy local snacks, drinks and gifts for retail.  

  9.  Change over some of the toxic products (paints, 
glues, caulking, varnishes and fl ooring) to 
healthier options.  

10.  Choose “green” energy or “Green Certifi cates.”  
Many states have incentive programs and tax 
breaks for installing alternative energy sources 
such as solar panels, wind systems, geothermal 
generators and hybrid electric systems. Visit 
www.eere.energy.gov for more information.

EASY STEPS 
TO BEIN G 
GREEN10

SI1705_Green_Ufland_fcx.indd   65 4/10/17   10:51 AM

http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=65&exitLink=http%3A%2F%2Fwww.SkinInc.com
http://skininc.texterity.com/skininc/may_2017/TrackLink.action?pageName=65&exitLink=http%3A%2F%2Fwww.eere.energy.gov


66 May 2017 © Skin Inc.       www.SkinInc.com

lighting is sufficient. Replace any 
incandescent light bulbs with 
compact fluorescent lamps (CFLs) 
or LEDs and halogen lighting with 
LED lamps. Replace conventional 
exit signs with LED versions.

Water/Plumbing 
New construction. Since water 

heating comprises seven percent 
of the energy used in commercial 
buildings, utilize heat pumps water 
rather than standard water heaters. 
When researching different laundry 
machines, opt for horizontal 
axis (i.e. front-loading) washing 
machines, ozone laundry systems 
or systems that reclaim and reuse 

Alexis Ufland is the owner 
of spa consultancy firm Lexi 
Design. She has brought 
her signature to the 
development of premier 

spas and fitness centers all across Europe, 
Asia and the United States.

ECO-CONSCIOUS DESIGN

all of laundry wastewater and 
a large percentage of heat. Use 
non-potable water volumes for 
landscape irrigation, toilet and 
urinal flushing, custodial needs 
and building systems.

Existing design. Replace 
conventional faucets and 
showerheads with low-flow 
options. Use the lowest-possible 
water temperature settings when 
laundering towels, sheets and 
robes. Choose warm or cold water 
for the wash cycle and only use 
cold for rinses. Turn down the 
thermostat on your water heater. 
A setting of 120°F is adequate for 
most small business needs. 

When drying, separate towels, 
sheets and robes, and make a 
point of drying similar types of 
clothes together. For instance, 
lightweight sheets dry much more 
quickly than bath towels and 
natural fiber clothes, so they merit 
a shorter cycle.  Another hint, dry 
two or more loads in a row, to 
take advantage of the heat still in 
the dryer from the initial load.

While taking these 
energy-saving steps, present 
and future spa-owners can also 
make an ongoing commitment to 
support companies, suppliers and 
manufacturers that incorporate 
sustainability and fair trade 
principles into their business 
practices. It is  uplifting to see how 
simple design choices can have 
such far-reaching advantages—how 
spa owners can effectively create 
eco-friendly spas that are both 
earth friendly and esthetically chic. 
When spa industry pros manage to 
pamper their guests and preserve 
the planet, they truly epitomize the 
simple wisdom of “doing well by 
doing good.” 

Replace conventional showerheads with 

low-flow options.
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I n 2016, Skin Inc. debuted its fi rst-ever Face & Body 
Spa Conference & Expo Southeast in Atlanta to a 
group of spa industry professionals hungry for the 

latest trends, technology and science. We are pleased 
to announce that we are bringing the event back to 
Atlanta on Oct. 7-9, 2017. At Face & Body Southeast 
2017, expect the same great education and exposition 
amped up for the second round with more exhibitors 
and plenty of new additions. So what’s in store for you 
this year? Try more science, free opening keynotes, 
focused medspa education, an interactive education 
showfl oor experience and melanoma detection 
certifi cation, just to name a few.

It’s Baaaack: 
Face & B ody 

Southeast
By Katie Anderson
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OPENING KEYNOTES (FREE)
We want to get your blood 

pumping at the start of each day at 
Face & Body Southeast, inspiring 
you to tackle a day full of what 
we know will be important 
conversations and product 
sourcing. What better way to do 
this than with a dynamic keynote? 
This year, we are starting each day 
of the exposition with inspiring 
keynotes presentations for free as 
part of regular registration. Expect 
to see celebrity esthetician JoElle 
Lee, as she talks to attendees about 
the five tools every esthetician 
must have. Also, no doubt you have 
heard of the on-demand spa trend. 
Join Charissa Beavers, director 
of business development for Zeel, 
who will talk about the on-demand 
spa trend, noting how you can use 
it to your advantage.

MEDSPA
As the spa industry grows, 

the medical spa segment has 
boomed along with it. As we all 
know, the business and regulation 
of medical spas isn’t the only 
differentiating point to a day 
spa. Treatments are different, 
equipment is different and it is 
important to stay on top of all 
of these aspects. Face & Body 
Southeast is upping its medspa 
game. We have teamed up with the 
American Med Spa Association to 
host the Medical Spa Summit, an 
entire day of medical spa training 
and education on Saturday, Oct. 
7, 2017. The day-long training 
is an overview of medical spa 
success for current medical spa 
professionals or those considering 
entering the space. The content 
will address topics, such as 
business planning, legal mistakes, 
making more money, HIPAA, 
marketing and more.

ADVANCED EDUCATION
The Advanced Education 

Conference will be back at this year’s 
Face & Body Southeast, but based 
on last year’s attendee feedback, 
we are packing the day with more 
science. In addition to treatment 
and wellness/business tracks, 
expect both science and ingredients 
tracks to touch a number of topics 
relevant to today’s skin care 
professional and spa owner.

 

SKIN INC. LIVE! STAGE
Ever feel like you need a little 

bit more on the show floor? Skin 
Inc. has got your back. We will 
be debuting the Skin Inc. LIVE! 
stage at Face & Body Southeast, 
a place where attendees can see 
live, interactive presentations 
and demonstrations by respected 
industry pioneers during both days 
of the show. Pop in, learn something 
new, ask questions and interact with 
peers interested in the same topic.

MELANOMA
Skin care professionals are 

responsible for the health of their 
clients skin, but they are also in 
a prime position to potentially 
save their client’s life by spotting 
the signs of skin cancer. The 
Melanoma Foundation of New 
England will offer its Skinny on 
Skin certification course to teach 
estheticians and spa owners the 
ABCDEs of melanoma and give 
them the tools to discuss their 
concerns and send their clients to 
the right professional. “It’s such 
an important cause because with 
melanoma, it’s all about early 
detection and prevention, and 
is curable when it’s caught early 
enough,” said Meghan Rothschild, 
presenter and PR and marketing 
manager for the Melanoma 

Charissa Beavers, keynote speaker

JoElle Lee, keynote speaker

Foundation of NE. Just make sure 
you sign up your spa staff early; 
The Skinny on Skin certification 
courses sold out at their debut at 
Face & Body Midwest.

Want more in 2017? Who 
doesn’t. Visit southeast.
faceandbody.com, and register 
for Face & Body Southeast to get 
more for your spa business this 
year. Tell them Skin Inc. sent you 
with promo code SKININC for an 
exclusive discount. 
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Woodlands Spa 
SPA SNAPSHOT: 

Woodlands Spa 
at Nemacolin Woodlands Resort

By Katie Anderson

T
his great country was fi rst inhabited by Native American tribes, people who 
lived on and deeply respected nature for its boundless gifts. There are many 
important fi gures in Native American and U.S history, one of them being 
Chief Nemacolin, a member of the Delaware Nation who helped Thomas 

Creshap widen the path across the Allegheny Mountains into the Ohio River Valley 
that was later utilized by our fi rst president George Washington.

Centuries later, Nemacolin Woodlands Resort and its Woodlands Spa 
represent Chief Nemacolin’s legacy by respecting the beauty of nature and 
utilizing its beauty in every available space. Skin Inc. sat down with Katlyn 
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SPA SPOTL IGHT

Skin Inc. Visits Woodlands Spa
As I wove back and forth and up and down through the Laurel 
Highlands on my way to Nemacolin Woodlands Resort, I certainly 
felt the magnifi cence and beauty of the region’s nature, and that 
experience continued with each room I entered at the Woodlands Spa. 

As you walk through the spa property, there are reminders of the 
property’s surroundings everywhere, from the building materials to 
the art installations and water fl owing throughout. Upon checking in 
and changing in the locker room, I was escorted to the lounge area, 
where I would wait for my esthetician Liz. Inside the lounge stood a 
fl oor-to-ceiling wood burning fi replace that lit the room from within. 
It was surrounded with chaises and chairs adorned with cozy fur 
throws begging for a brief nap. 

Liz came to pick me up and took me into my facial room, where I 
was to experience the Woodlands Ritual Facial [110 min.]. My treatment 
started with heated exfoliating mask for the back followed by a back 
and neck massage with carrot seed oil. I then fl ipped over for my facial, 
which began with a deep cleanse. An oat exfoliating treatment was 
then applied to my eyes and lips, followed by a cherry enzyme to my 
face, which was enhanced with an ultrasonic spatula. While the enzyme 
did its job, I was treated to a relaxing hand massage. 

After my enzyme was removed, Liz moved swiftly and expertly through 
extractions before preparing me for a Kansa facial massage. I had heard 
about this ancient Indian 
practice and even seen it 
done, but never experienced 
it. Boy, was I missing out. As 
Liz glided the bronze wand 
over my face with the help 
of carrot seed oil, I believe 
I lost brief consciousness, 
not sure if I was coming 
or going, and that doesn’t 
even speak to its anti-aging 
effects. The massage is said 
to fi rm and restore elasticity. 

Afterward, my eyes 
were massaged with 
cooling beauty globes and 
my feet were treated to 
a massage. A 24-karat gold mask was then applied as gel, and as it set 
up, Liz slid hot treatment gloves and booties over my hands and feet 
and then did a brief, but wonderful scalp massage. I left my treatment 
room dewy and lifted, the result of a carefully crafted and effi cacious 
protocol. Hatcher briefl y told me in our interview that the 110 minute 
services are popular because you need that time to check out, and as 
I left, I realized she was exactly right. 

Kansa facial  massage

Hatcher, director of spa  and 
wellness, to learn how this almost 
30 year-old spa incorporates 
nature’s elements, how they hone 
guest service skills and how they 
are entrenched in wellness.

Skin Inc. (SI): How long have you 
been in the spa industry?

Katlyn Hatcher (KH): I have been 
in the spa industry for eight years. I 
started at a dayspa in Morgantown, 
West Virginia. There, I was in client 
relations. I then joined Woodlands 
Spa six years ago as the guest services 
manager. In 2015, I was appointed 
interim director and I became 
director of spa and wellness in 2016.

SI: What do you love most about 
the spa industry?

KH: You know, I went to school 
for marketing. I had a job, and I 
hated it. This industry is awesome. 
I love working with guests and 
creating those wow moments. It is 
all about the fi ve senses, not just 
about the service.

SI: What is the esthetic of the 
Woodlands Spa all about?

KH: We did an update a few years 
back. We consulted with a designer 
Becky Gerald from Pittsburgh. We 
wanted to bring the outside in to 
create tranquil healing experiences. 
We, of course, had to maintain the 
esthetic of the Woodlands Spa, 
which is all about bringing in the 
elements of nature. People look to 
nature for tranquility and healing.

SI: How do you hire staff?
KH: I am lucky in that we have a 

tenured staff here. Some of our staff 
have been here 10-20 years, and they 
come from all over. Staffi ng can be 
challenging. When we do hire new 
staff, we do a practical interview, 
where they do a treatment on a 
member of the staff. We partner 
with local schools to do internships, 
and we’ve had some great staff come 
through that program.
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The spa’s mineral bath (front) and water path 

touch, which is something in them 
that we cannot teach. It also helps us 
learn about their guest skills. 

SI: How do you create new 
treatments?

KH: When we want to create 
a new service, we go to the staff, 

because we need their buy-in. 
We need them to believe in 
the treatments being offered. 
We incorporate a lot of Native 
American traditions, and there is 
a lot of ritual in Native American 
practices. We play Native American 
music in our spa. As part of 
the Dream Catcher service [110 
min.], we burn white sage at the 
beginning to cleanse the energy, 
which is a Native American 
practice. To fi nish that service, we 
do what is called “casting of the 
nets.” It is essentially drawing the 
sheets out and bringing them back 
to symbolize rebirth. People have 
very unique experiences in that 
service. We don’t use the protocols 
set by vendors, but rather tailor 
them to our spa. We also follow 
trade journals to see what the 
latest trends and technologies are.

SI: It seems like you are rooted 
in wellness. Can you explain?

KH: Three years ago, we opened 
our Holistic Healing Center. 
Together, we look at the integration 
of spa and wellness. At the center, we 
have a holistic garden where we do 
garden meditation with gardening 
classes. There is also Sole to Soul, 
which combines yoga with a nature 
walk. At the spa, we look at every 
treatment as a life enhancement and 
a healing therapy. In 2000, we had a 
Feng Shui consultant come in during 
the redesign. They made sure that 

SPA SPOTL IGHT

SI: How do yo u train staff?
KH: We have a new staff 

orientation program for the property 
called “Taking Flight” that they do 
fi rst. It is a Nemacolin standards 
program that really focuses on the 
core of how they interact with a 
guest. It is a great starting point. 
We also have an additional spa 
orientation. They learn about every 
segment of the spa. The fi rst 10 days 
is spent on guest services, learning 
the protocol for how you pick up 
guests, escort them to the room, 
what to say, etc.

We then pair them up with a 
mentor for training. We hire people 
with an open mind that want to 
learn. There is a lot of training in 
that fi rst year. The mentor program 
helps them, and it also helps us 
learn about their soothing, intuitive 
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SPA SPOTL IGHT

the fi ve elements [earth, fi re, wood, air and water] were 
properly placed in every room. There is also a crystal 
hanging in the ceiling in every room to clear energy and 
prevent negative vibrations. We also have incorporated 
elements of nature throughout the entire spa. We have 
the art that showcases the four seasons, but then we also 
have different woods and stones that bring nature into 
the spa.

SI: How do you market to guests and retain them?
KH: Our occupancy is tied to the hotel, but we are 

also available to local guests. We will market to locals 
via social media. We market special treatments to them 
but also some of our workshops. We hold a number of 
wellness workshops on topics such as nutrition, essential 
oil, emotional freedom and yoga. We just had a Partner 
Massage workshop for Valentine’s Day, and that was well 
received. We also pair wellness workshops with social 
events. For example, we had a Holistic Happy Hour, 
where we did mindful exercises and a social hour. We 
also did Meditation and Margaritas, which as a lot of fun.

SI: How do you choose a product line?
KH: If we like a product, we have to get the team’s 

buy-in. We also try to understand the training and 

1001 Lafayette Dr., Farmington, PA 15437

URL: nemacolin.com

Hours: M-Sa 8 A.M.-8 P.M.,  Su 8 A.M.-6 P.M.

Skin Care Lines: Dermalogica, Naturopathica, 
Hydrafacial, Nu Skin

Body Lines: Naturopathica, Salt of the Earth, 
Redfl ower, Tara, Decleor, Ancient Healing Oils, 
Body Bliss

Salon Lines: Salt of the Earth, Farmhouse Fresh, 
Eufora

Size: 32,000 ft2

Treatment Rooms: 8 skin care, 6 body treatment/
massage, 2 hydrotherapy/massage, 15 massage

Amenities: Indoor heated lap pool, whirlpool, steam 
room, sauna, fi tness center. 

Unique features: Water path, Swiss shower, 
mineral spa

WOODLANDS SPA
at Nemacolin Woodlands Resort

THE RUNDOWN:
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support provided by the vendor. We want them to 
stand by their product.

SI: I see you have a spa for kids. How do you run 
that?

KH: We rotate staff [at The Grove] as needed. The spa 
starts at 14 years old, so the kids spa is 5-14 years old. We 
offer nail, makeup, massage, hair and facial services there. 
If a mom and her daughter want to do a spa treatment 
together, they can do them here or over at the kids spa.

SI: What is your most popular treatment?
KH: Swedish massages are always popular. Our 

Mystical Massage [80/100 min.] is also popular, 
which is a customized blend of Swedish, deep tissue, 
aromatherapy or hot stone massage. We also do seasonal 
treatments, and those are always popular. For Spring, 

we are doing a Spring Rebalancer. It is about grounding 
and rebalancing for the changing of the seasons. Our 
110-minute services tend to be popular. You need that 
time to check out.

SI: What are some of your most unique treatments?
KH: The Dreamcatcher Massage is one of our most 

unique [as mentioned earlier]. It connects our Native 
American heritage with Lomi Lomi massage from 
Hawaii. It also uses techniques such as reiki, cranial 
sacral and annointing with oils. We also just launched 
the Woodlands Restorative Experience [105 min] to 
calm the mind and detox the body. It follows a lemon 
coffee scrub with a jasmine rose rhassoul clay wrap. 
Guests then soak in a neroli cypress mineral bath 
followed by a 50 min. massage with cardamom, grape 
seed oil and amber. 

For advertising information, contact Shamella Anderson at 630-344-6041.

PRODUCTS & SERVICES
Products • Distributors • Contract Manufacturing • Training • New/Used Equipment • Employment

Skin Inc. magazine is not responsible for any statements or claims made in the Products & Services Advertising section of the magazine.

FOR SALE

www.FaceandBody.com

DON’T MISS 
EARLY BIRD PRICING

August 26-28, 2017
McEnery Convention Center

San Jose, CA

The perfect blend of advanced 
education, cutting-edge products and 

networking opportunities, for spa, 
skin care and wellness professionals.
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10 THINGS

Founder and owner of the San Francisco 
Institute of Esthetics and Cosmetology since 
2002, Deedee Crossett is an industry pioneer 
for raising the bar of undergraduate education 
for cosmetologists and estheticians. She can be 

reached at www.facebook.com/deedee.crossett and Twitter 
@DeedeeCrossett #10things.

Whether you own, manage or are an employee of a 
spa, we are all responsible for building clientele. Here 
are #10Things you can do this month to drive traffi c 
into your space with little to no money.

#10things That Drive Clientele
By Deedee Crossett, San Francisco Institute of Esthetics and Cosmetology

Network. Join your local merchant group, small 
business association or chamber of commerce to 
network with other small business owners.

Refer. Create a referral program between your spa 
and the local hair salon or massage studio that does 
not offer skin services. Offer complimentary or 
discounted services to the employees and look into 
shared trainings and promotional events. Clients 
trust referrals from their favorite businesses.

Ask your vendor. It’s in your vendor’s best interest 
for you to recommend and sell retail products. Ask 
your account manager to assist you in a product 
launch, client appreciation event or educational 
seminar. They can help bring people to the event, 
supply samples and offer advice on conducting a 
successful event.

Get to the gym! Your local gym, yoga or cycling 
studio already has a clientele that wants to look 
and feel good. Share client lists and offer unique 
packages for seasonal events.

Get social. Use social media for monthly 
promotions and to celebrate events at your 
location. Even if you have a small following, (if 
your sites are public) potential new clients will 
be able to see what your business is about. It’s 
also a great way for your consistent clients to 
receive information.

Carry biz cards. Always have business cards 
with you.  

Tap clientele. Ask your clients for referrals. For 
example, “Do you know anyone looking for a 
skin therapist? Here are some of my business 
cards. Please give them to people like you!” The 
number one reason people don’t take action is 
because they were not asked. 

Give back. Donate to local charities and 
fundraisers. We have found new clients 
generated from donated gift certifi cates are 
usually looking for a new skin therapist and are 
interested in purchasing retail.

Get healthy. Find your local juice bar or health 
food store and offer to cross promote. You both 
have clients that are health conscious, why not 
build a series of educational classes to promote 
both locations? 

List appointments. List available appointments 
daily or weekly. E-mail out availability, post it 
on Facebook or write it on the sandwich board 
outside. Let people walking by or searching 
online know what is open for the day.

1.

2.

3.

4.

5.

6.
7.

8.

9.

10.

Use these #10things to promote your business and 
bring in new clients. Please tweet or post your success 
stories to @DeedeeCrossett, #10Things. 
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